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WHY SPONSOR FORCE

FIying the Nag for vyo

Brand awareness is something that every <co
organi sation and members do this with prid

Equestrian sport provides access to a | arg
opportunities to any business who wants to
& services and showcase your business to i

g * , Why Forces Equine?
> We interact with over 7,000 members, \
We have experienced a 65%+ growth in
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With just shy of 100K yearly visitors
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Soci al Medi a, wi t h
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7K + monthly Twitter views

over 40K monthly Facebook audience

and a growing Instagram foll owing
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Our unique market supporting service f
great one to share your brand, product

f Our ambassadors spread the word and s
porters every step of the way



SPONSORSHI P OPPO

Forces Equine not only hosts a number of events throughout the season,
many events at some prestigious venues and at all l evel s in various dis

We offer our Sponsors & Partners with the bes P.O S Syl bie 5 .wwﬂ“‘-‘-\ S
needs and individual budget s. 5
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Bel ow are a selection of some of the Sponsors
tailor made to create bespoke packages for yo

Principle Sponsor

MTfHeadline sponsorship of an entire event or t
on availability

Season Sponsor

T Opportunity to sponsor al/l teams across all

Cl ass Sponsor

T Opportunity to sponsor a class at an event

Ri der Sponsor

T Opportunity to sponsor a Forces Equine Member y mote your at ;

T Events & Competitions

@y ou ompany

T On all Soci al Medi a avenues with a #yourcompan
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Supporting Services ooy e GRS QU e e
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1T We welcome any supporting services whether it be the provision of merchandi

advertising on our website, schedules & at event s.




PACKAGE OP

Listed below are various options that are

These options are not exhaustive and we ar
requirements, supporting your Company & Br

Mar keti ng and Brandin

T Presence on the Forces Equismeweaviedistia e
T Presence on Event page on eumwebwesbsiet e
T Named Show Jumping fence at our home /
T Product placement at fence or event

T Company |l ogo in event schedul e

T Soci al medi a coverage on Facebook, Twi
T Targeted PR campaign to regional, na-t

subscribers (over 10K subscribers)
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Direct mailings
T Advertising on website and event schec

T Competitions



